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INTRODUCTION BY BRANCH CHAIR, Michael Wynne

When the last edition of The Angle was issued, we were looking forward to the
remaining Covid- 19 restrictions being lifted. The increase in cases of the Delta
variant means that in England, the last restrictions will stay in place until 19 July.

Most of our pubs have reopened, only a handful remain closed, probably due to
their size or problems recruiting staff. Some have altered opening hours with week-
day afternoon opening being . In some cases, with people’s social habits changing,
this was probably inevitable.

On the other side of the page, Blue’s Micropub in Whitburn now opens every day.
Darwin report that demand for cask ales is higher than had been anticipated and
that they are having to increase production to ensure a continuous supply.

So, there is cause for optimism, but pubs and our breweries will only have a future
if we continue to use them.

As you will read elsewhere in this magazine, CAMRA is asking branches to
encourage their pubs and breweries to organise events to support a Great British
Beer Festival in the Pub. A couple of pubs have already expressed interest and we
will share details once these have been finalised.
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MEMBERSHIP REPORT

.Hello again!

As I write this, we look forward to the possibility of further restrictions being removed
from our pubs and clubs from 19th July. We shall see.

Membership wise, here are the all important numbers with last months figures in
brackets, as usual :

National 165,787 (166,858)
Sunderland & South Tyneside 548 (550)
Tyneside & Northumberland 1773 (1794)
Durham  725 (734)
Darlington  401 (402)
Cleveland  754 (772)

Nationally there is a reduction of 1071 on the figures I reported last month.
Recruitment was 668 in June compared to 771 the previous month and just 283 in
June 2020.

In June, 100 members whose membership lapsed during lockdown were welcomed
back from a trial which was done by either sending an e-mail or writing a letter and
this month a bigger campaign will hopefully increase memberships again. 50 bought
memberships for Father's Day.

There is a long way to go but progress is being made. I've ordered a lot of
advertising material for our pubs and clubs and will distribute this when we are able
to. The new subscription rates have come into effect so the new membership forms
are here and waiting to go out.  At the moment, many pubs are not ready to receive
things that will be handled by different people until the government confirm this can
be done.

Peter Tong,  Membership Secretary, Sunderland & South Tyneside
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For the second year running COVID19 has led to
the cancellation of CAMRA’s premier annual nation-
al event “The Great British Beer Festival”! Held
each year at the Olympia Exhibition Centre, London
during the first week of August.
Usually in the course of the week over a quarter of a
million pints of beer are consumed at this event from
a selection of up to 1000 different beers by over
38,000 people attending!
For 2021 the “big” event can’t happen but CAMRA
have decided to use the GBBF brand to help the thousands of pubs & beer/cider
producers struggling to recover from the impact of months of COVID19 restrictions
on their businesses & ability to trade.
CAMRA are inviting pubs, breweries & cider makers all-around the country to throw
a wide range of their own events under the umbrella of “GBBF at your Local”. The
official event period runs from 30th July to 8th August but any events held throughout
August can still make use of the branding.
So keep an eye out for event posters in venues using the branding. Two hash tags
#GBBF & #AtYourLocal are also being used across social media.

What can you do to help?
· Check that the pubs you visit in the next few weeks know about this FREE

CAMRA campaign aimed to help them out.
· If they’re interested get them to visit the website https://local.gbbf.org.uk

where they can get more information & can sign up to be included.
· Visit https://local.gbbf.org.uk yourself to see what events are happening in

our area
· Keep an eye out for emails & social media posts from the branch promoting

events in our area also keep an eye on our websites news area.
· Support local events by going along in person & enjoying some great beer &

cider’.
· Encourage others such as your mates & family etc. to get alone as well.

https://local.gbbf.org.uk
https://local.gbbf.org.uk
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PUB NEWS
The Seaburn Inn has now opened on
Seaburn seafront. Owned by the Inn
Collection Group this is also a 40 room
hotel.

Either side of the main entrance are
comfortable seating areas ; either as
booths or tables. On the long bar are
four handpulls, but on the day of my visit
only two were in use . Elgoods Lighter
Shade of Ale and Doom Bar appear to
be the permanent cask ales.

The staff were friendly, efficient and
attentative. The Elgoods was £4 a pint
and was in  good condition.

The Stags Head in South Shields no longer sells real ale as customer levels are
very low. Their single handpull was nearly always Draught Bass. Hopefully real ale
will return if and when normality returns.

This is also the case with the Camerons pub, The Cyprus, also in South Shields.

The Ship Isis in Sunderland now has a new food offering. Wild Fire Pizza operates
from the pub, providing meals Wednesday to Saturday evenings and Sunday
afternoon.  A takeaway service is also available.

OTHER NEWS
CAMRA Planning Advisory Group has issued edition eight of its newsletter to
Local Planning Authorities. This issue gives an overview of the changes made to
permitted development rules and highlights the importance of ensuring a consistent
approach across Council departments. It can be downloaded at :-

 https://camra.org.uk/campaign_resources/planning-newsletter-pubs-and-
permitted-development/

Pub Heritage Bulletin 221 June 2021 now available:

https://pubheritage.camra.org.uk/bulletins/pub-heritage-bulletin-221-jun-2021

One item caught my eye :-

STAR INN, Netherton, Northumberland. Mick Slaughter of the Pub Heritage
Group   reports that the Star is currently only open on Fridays between 7.30 and
10.30pm as the landlady, Vera Wilson-Morton is unwell. So check with the pub
before visiting. See the entry on the Pub Heritage web site.

 https://camra.org.uk/campaign_resources/planning-newsletter-pubs-and-permitted-development/
 https://camra.org.uk/campaign_resources/planning-newsletter-pubs-and-permitted-development/
https://pubheritage.camra.org.uk/bulletins/pub-heritage-bulletin-221-jun-2021
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BREWERY UPDATE

Gavin Sutherland, Brewery & Development Manager reports

It’s been a very busy last couple of months here. I’ve been
brewing as much as possible to ensure that our beers are
available in cask again. It’s been great to see many of the pub
customers ordering again, now many are back open. Like a lot of
other breweries we probably underestimated the demand for
when pubs with outside spaces could reopen and sold out quickly. We have good
stocks of most core beers at the moment in cask.

However, during this period we have run out of a lot of stock in bottle and now
have to work on getting these stocks back up. We will continue to offer home
delivery and collection services when this happens.

Still no date set for an event here, I think we will wait until table service is no longer
required.

Darwin provides delivery to SR, NE and DH postcodes as
well a click and collect. (Mon - Thurs) -  See website for more
info https://www.darwinbrewery.com/

Phone number is 0191 5499450

Maxim featured in the Sunderland Food and Drink
Festival last month. There was a short video
presentation by brewery MD Mark Anderson ,
which at time of typing, was here ( on Facebook) .
https://sunderlandfooddrinkfest.co.uk/chef/ma
xim-brewery/

Mark reports that “bottle sales are quite healthy- possibly as people are still drink-
ing at home and also watching the football as well.

Cask sales are slow and most pubs are reporting slow business - some doing well
because of the Euros and others dead.On the plus side, its great to have everyone
back at the brewery, nearly all full time”

For drive thru orders by phone, call 0191 5848844 between 10am and 3pm
Wednesday, Thursday or Friday.

Finally , Mark Anderson posted on his Facebook page the fact  that it has been 22
years since Vaux Breweries closed !

https://www.darwinbrewery.com/
https://www.darwinbrewery.com/
https://sunderlandfooddrinkfest.co.uk/chef/maxim-brewery/ 
https://sunderlandfooddrinkfest.co.uk/chef/maxim-brewery/ 
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Click/Collect or Delivery - please contact each
establishment for any clarification

Craft Beer Newcastle -
Maintain a list of beer
shops throughout the
North East

https://craftbeernewcastle.co.
uk/

Hydrology Online
Store

Delivery only https://www.hydrologycraftbe
er.co.uk/

Little Shop Sunderland https://thelittleshop.uk/
Saltgrass Sunderland 0191 5436309
Sea Change South Shields https://seachangeshop.squar

e.site/shop/craft-beer/2
Ship Isis Sunderland 0191 567 3720

BREWERY UPDATE continued

ONE MORE THAN TWO BREW.
The current brewery taproom opening times are :

Thursday 3pm - 10pm ; Friday- Sunday 12pm - 10pm. Their bottle shop click and
collect is open during taproom hours.

Contact details - 07927 051236. Unit J Portberry St, South Shields NE33 1QX

https://www.1morethan2brew.com/

The Vaux tap room has opened now on weekends and
also opening for England games in the Euros. Serving
their own Black Wave oatmeal stout and 2 Guest
casks. They have more of their craft range on tap
alongside a couple of guests to increase the choice to 10
taps in total.
A selection of street food traders have been operating there at weekends. See
Vaux website or social media for the latest offerings.
https://www.vaux.beer/
.

https://sst.camra.org.uk/wordpress/?page_id=53
https://craftbeernewcastle.co.uk/
https://craftbeernewcastle.co.uk/
https://www.hydrologycraftbeer.co.uk/
https://www.hydrologycraftbeer.co.uk/
https://www.hydrologycraftbeer.co.uk/
https://seachangeshop.square.site/shop/craft-beer/2
https://seachangeshop.square.site/shop/craft-beer/2
https://www.1morethan2brew.com/
https://www.vaux.beer/  
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CAMRA BEER STYLES AND THE 2022 GOOD BEER GUIDE
Last year CAMRA reviewed all beer styles and have applied a code to each. One
of the uses of the codes is to identify the styles in the Good Beer Guide.

These are shown below.

To see how this works in practise an extract from the Darwin Brewery section  is
also shown. Study these well, you will be tested later !

DARWIN BEER CODES
Expedition (ABV 3.8%) SEPA

Evolution (ABV 4%) SEBI
Beagle Blonde (ABV 4.1%) SEBL
Rolling Hitch (ABV 5.2%) PRPA

Galapagos (ABV 6%) STST
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N

https://wb.camra.org.uk/
What’s Brewing has seven sections:-

Home - Campaign -  Pub - Industry -Opinion - Regional -BEER Magazine

Here is some recommended reading :-

Industry :- https://wb.camra.org.uk/category/industry

Read about Robinson’s Trooper birthday milestone. This beer was brewed eight
years ago in colaboration with Bruce Dickinson of Iron Maide

There is also an interview with Marston’s departing boss Ralph Findlay.

Opinion - https://wb.camra.org.uk/category/opinion

There is an article by Roger Protz about so called problem drinking. It is written in
his usual style and is very readable.

Last but by no means least -

Regional ( North East)  - https://wb.camra.org.uk/tag/north-east

Festival organisers switch focus - this article first appeared in last months CAMRA
Angle.

Stunning tiled gem reopens - short article about the Mountain Daisy and its tiled
buffet bar.

Finally, under Greater Manchester :- https://wb.camra.org.uk/tag/greater-man-
chester

A great story from Manchester city centre .
Nancy Swanick,the 91 year old landlady of the
Peveril of the Peak has just celebrated 50 years in
charge.

A group of us visited the pub in 2014. Sadly she
didn’t get to meet us as she was upstairs
“having a lie down”.

.

https://wb.camra.org.uk/
https://wb.camra.org.uk/
https://wb.camra.org.uk/category/industry
https://wb.camra.org.uk/category/opinion 
https://wb.camra.org.uk/tag/north-east
https://wb.camra.org.uk/tag/greater-manchester
https://wb.camra.org.uk/tag/greater-manchester
https://wb.camra.org.uk/tag/greater-manchester
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Ken Burns is an American film maker
whose documentary films have covered
such themes as Jazz, Country Music,
The American Civil War, The Vietnam
War and Women’s Suffrage . His latest
about the American author Ernest
Hemingway started on BBC4 this week.

His four- part series Prohibition is a
comprehensive social and political
history of America and its relationship
with drink.

In the mid eighteenth century, Americans
were consuming the equivalent of 80
bottles of spirits a year. There was
rampant alcoholism and domestic
violence. The Temperance League
emerged in the mid nineteenth century. It
was linked to church and women’s
groups and also lobbied for women’s
suffrage and the abolition of slavery.

The Prohibition Party first fielded a
presidential candidate in 1860 and con-
tinues to do so.

Federal taxes on alcohol were first
introduced during the Civil War and
accounted for over a third of federal
income by the end of that conflict.
The pressure to ban alcohol increased
after the Civil War and was a mix of
evangelical church and women’s groups,
but a new strand became important with
the increase in immigration from Europe
and increasing urbanisation. It became a
conflict between urban and rural, and
prejudice against brewers, who were
mostly German.

This reached a climax during the Great
War with the sinking of the Lusitania,
when all things German were
demonised. Similar to what happened

during the second Gulf War, Sauerkraut
was renamed Liberty Cabbage.

The demand for Prohibition reached its
zenith after the Great War. And, although
some legislators wanted prohibition to
apply to spirits leaving beer alone, the
Volstead Act made it illegal to
manufacture, or buy alcohol.Whisky was
only available on prescription for medical
reasons and by the time the Act was
repealed, 6 million prescriptions had
been filled.

Half of all breweries closed never reo-
pened. Some of the big brewers turned
to making ice cream or malted milk
drinks or ‘near beer’, which could easily
be turned into proper beer. The loss of
revenue from alcohol taxes lead to the
introduction of federal income tax.

The series details the well documented
problems with the rise of bootlegging and
organised crime and focuses on the
human tragedy caused by this misguided
legislation.As with all of Ken Burns’ films,
this is thought provoking and an
excellent way to fill a couple of hours.

It is probably not well known that there
has been prohibition closer to home in
northern Europe with Norway, Sweden,
Finland and Iceland all having dabbled
with extreme controls on alcohol.

These persist to this day, with only low
strength beer and wine sold in
supermarkets. Stronger beer and spirits
only being sold in state liquor shops that
have restricted opening hours. This is
reinforced with punitive taxes on drink.

Michael Wynne

Booze on the Box : Ken Burns’ Prohibition
( PBS America, Freeview 84)
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This project, in conjunction with the
University of Warwick Modern Records
Center (MRC), aims to preserve key
material relating to CAMRA’s 50-year
history.
The aim of the project is to locate and
bring together key records relating to
CAMRA’s formation and history, in order
to ensure their long-term preservation
and make them available to researchers
both from within and outside the
organisation. This will include the
digitisation of What’s
Brewing and BEER magazine and, in the
longer term, other records too.

The first deposit of archived materials at
the MRC was made earlier this month by
Tony Millns, former CAMRA national
chairman from 1982-85 and co-ordinator
of the project for the organisation. The
delivery coincided with International
Archives Week, which is taking place
7-11 June 2021.
This first collection featured copies of the
CAMRA newspaper What’s Brewing,
with issue publication dates ranging from
1973 to 2017. The MRC will hold the
physical forms of the newspapers and
make them accessible to
researchers. These will be converted into
a digital archive available online, with the

early editions of What’s Brewing the first
to be digitised.
 Tony Millns said: “We are delighted to
be joining up with the MRC to archive 50
years of CAMRA publications. After a
number of discussions, we have agreed
to partner with the Modern Records
Centre at the University of Warwick,
which will host the archive. The MRC
already has significant archive

collections relating to the brewing
industry and to campaigning groups, so it
is the perfect partner for this project with
CAMRA.
“Over the course of half a century, the
Campaign has built up an impressive
collection of newspapers, magazines
and other content, and it is wonderful to
be kicking this off during our
50th anniversary year. Archiving and
digitising them not only provides a
chance to relive and explore older edi-
tions of What’s Brewing newspaper
and BEER magazine, but also ensures
these artifacts will be preserved for the
future alongside snapshot moments in
our history.”
More information about the University of
Warwick Modern Records Center (MRC)
can be found
at: https://warwick.ac.uk/services/library/
mrc/

CAMRA to archive 50 years of publications with Warwick
University

The above is an edited version of a CAMRA Press Release from the 9th June
2021. For other releases go to :-

https://camra.org.uk/about/media-centre/press-releases/

https://camra.org.uk/about/media-centre/press-releases/
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Looking to tickle your tastebuds?

As we look forward expectantly to a time when pub visits are unrestricted, now
is a good time to join a CAMRA tasting panel to be ready to help with the fun
task of assessing the UK’s real ales.

We are looking for taste panellists across the UK to taste real ales individually
or in groups and record their findings to help develop CAMRA’s tasting notes
for the Good Beer Guide and other publications, and nominate beers for
CAMRA’s Champion Beer of Britain competitions. Training is provided – this
takes around half a day. Time commitment for tasting panel members is
typically around 2 hours a month.

For more information, click https://camra.org.uk/volunteers-area/branch-
resources/awards-and-certificates/tasting-panels/

(CAMRA login needed). Select ‘CAMRA’s Tasting Panel Presentation’ for a
brief overview.

Interested? Please email your tasting panel coordinator :-
yorkshirenortheast.tprc@tasting.camra.org.uk
indicating where you are located;

Volunteer Beer Tasters Needed

VOLUNTEERING - 1

https://camra.org.uk/volunteers-area/branch-resources/awards-and-certificates/tasting-panels/
https://camra.org.uk/volunteers-area/branch-resources/awards-and-certificates/tasting-panels/
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The CAMRA Campaigns Committee is establishing a small Working Group (WG) to consider
environmental or “green” issues which could be within the scope of our current campaigning
strategy and objectives.

Remit of the Working Group

The Environmental Issues Working Group’s remit is to identify environmental issues which can
fit within or enhance our current campaigns and identify future possible campaigns in this area
which fit with our campaigning objectives.

Expected time commitment

The WG will have a limited term of a maximum of 6 months and it is expected that meetings will
be conducted online. We expect that being a member of the Working Group will take a
minimum time commitment of one hour per week, outside of Working Group meetings which
may take an hour or two per meeting.

What we are looking for in applicants, and how to apply

We are recruiting members to sit on the Working Group and are particularly interested in
volunteers with expertise or interest in environmental, sustainability and/or other ‘green’ issues.

To apply for consideration, please email nick.boley@camra.org.uk setting out your suitability
for the role and any other relevant information, including if you have previously volunteered for
CAMRA. Applications will close on 16 July.

Publicising this volunteer opportunity

We will also be advertising this opportunity on the central CAMRA social media feeds, and in
the CAMRA member newsletter – branches might want to share this opportunity on their own
social media feeds or via local emails to members.

This, and other Volunteering Opportunities, can be found on the CAMRA website
here (login required): https://camra.org.uk/volunteers-area/volunteering-
opportunities-2/.

VOLUNTEERING - 2

Environmental Issues Working Group – Volunteers Needed

nick.boley@camra.org.uk
 nick.boley@camra.org.uk 
https://camra.org.uk/volunteers-area/volunteering-opportunities-2/.
https://camra.org.uk/volunteers-area/volunteering-opportunities-2/.
https://camra.org.uk/volunteers-area/volunteering-opportunities-2/.
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The annual Cask Ale Week 2021 will be taking place later this year,
from 23 September – 3 October 2021.

CAMRA are joining industry bodies (including Cask Marque, the British Beer & Pub
Association, UK Hospitality and SIBA) in calling for support for pubs, bars, pubcos
and breweries to mark the Week this year, as part of their comeback following the
coronavirus pandemic.

We have long supported Cask Ale Week, an initiative which calls on pub goers to
choose cask– conditioned ale and aims to promote locally produced cask ale.

The past year has been devastating for the industry and has been especially hard
on the sales of hand-pulled cask beer. This is an opportunity to drive footfall to
pubs to enjoy a pint of cask, as well as put on other events such as competitions,
festivals and events to promote cask ale, within on- going government restrictions.

There is still some time to go until September, but we wanted to reach out in
advance to encourage branches to celebrate Cask Ale Week this year. Are you or
your branch planning to organise events/activities to mark the event? If so, we
would love to hear what you have in mind
– whether it’s a virtual social, a visit to the pub, contacting local breweries about a
special Cask Ale Week beer, or other ideas. You can submit any Cask Ale Week
branch events for inclusion on the website here:
https://camra.org.uk/volunteers-area/branch-resources/branch-chair-
secretary/whats-brewing-diary-submissions/

Looking for ideas? If you need or want to plan activities for your branch, get in
touch with the Cask Ale Week team to discuss plans

on: laura@redflamecommunications.co.uk
frances@redflamecommunications.co.uk,

or contact the CAMRA press team at press@camra.org.uk for any other
guidance.

https://camra.org.uk/volunteers-area/branch-resources/branch-chair- secretary/whats-brewing-diary-submissions/
https://camra.org.uk/volunteers-area/branch-resources/branch-chair- secretary/whats-brewing-diary-submissions/
https://camra.org.uk/volunteers-area/branch-resources/branch-chair- secretary/whats-brewing-diary-submissions/
https://camra.org.uk/volunteers-area/branch-resources/branch-chair- secretary/whats-brewing-diary-submissions/
 laura@redflamecommunications.co.uk frances@redflamecommunications.co.uk,
 laura@redflamecommunications.co.uk frances@redflamecommunications.co.uk,
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The CAMRA Pub and Club Campaigns
Committee feels that many members
would find it helpful to have more
information about the companies that
control many of our pubs. This is the first
in a series of articles that will provide the
facts on pub company practices and
operations, explaining in particular how
their business models work and what this
means for both licensees and, ultimately,
us as customers.

The aim is to let the facts speak for
themselves so that members can make
up their own minds about the positive or
negative effects of these practices on our
pubs and the folk who run them.

1. A POTTED HISTORY OF THE
PUBCO

Fifty years ago, when CAMRA was
formed, the pub landscape looked very
different. For a start, there were many
more of them 75000 against around
47500 now. The majority of pubs (52000
or so) were owned by breweries. The 89
small and regional breweries had 13800
of them and the rest were in the hands of
the ‘Big Six’  – Bass             Charrington,
Allied, Whitbread, Scottish & Newcastle,
Watney/Grand                  Metropolitan
and Courage/Imperial.

Most of the other 23000 pubs were free
houses (in name anyway – many tied
their beer supplies to a big brewer in
return for loans and discounts).
Companies that just owned pubs were
few and far between – the likes of Sir
John Fitzgerald in the north-east and
Heavitree in the south west (though they
tied themselves to Bass).

Just about every pub-owning brewery
rigorously imposed a supply tie on its
own products. As late as the mid-1980's,
I remember a Greene King Director
recoiling in horror at my suggestion that
they allow a few guest beers in their
pubs. As a result, new breweries found
outlets hard to come by and we
customers were hardly spoilt for choice,
as a glance at a Good Beer Guide of that
era will reveal.

Then, in 1989, along came the Beer
Orders. The story of this epochal
legislation (for better or worse) is
superbly told in Laura Hadland’s recent
Fifty Years of CAMRA book but, in
essence, the government acknowledged
the stranglehold on the industry
exercised by the Big Six and, among
other things, capped their pub ownership
at 2000.

By now, because of closures and sell-
offs, the Big Six owned fewer pubs
between them but the Orders still meant
around 11000 pubs coming onto the
market. We, of course, dreamed of a
new golden age of multi-hand pumped
free houses galore, but the reality was
sadly different. Companies were quickly
established, usually with close links to
the Big Six, to hoover up these pubs in
big batches then negotiate supply deals,
invariably with the company who
previously owned the place. Enterprise
Inns, for instance, started off with the
purchase of 368 pubs from Bass, and
that’s where they bought the beer from.

Continued over…

PUB COMPANIES - WHO THEY ARE AND WHAT THEY DO
by PAUL AINSWORTH
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In the years that followed, wheeling and
dealing saw companies variously grow,
collapse, merge, acquire, dispose – it
was very difficult to keep up with who
owned what. Some companies
concentrated on managed pubs, some
on tenancies, a few on a mixed model.

Behemoths emerged – by 2004, Punch
Taverns and Enterprise each owned
more than 8000 pubs, though both had
accumulated so much debt that they ran
into trouble come the  financial crash and
subsequently retrenched. We’ll have a
closer look at the current pub company
scene in the next article.

A brief history of Punch Taverns
illustrates the volatility surrounding
pubcos from the 1990's onwards. Punch
formed in 1997, purchasing a tranche of
pubs from Bass. Two years later, they
bought Inn Business (mostly former
Whitbread pubs) and then the rump of
the Allied estate. The managed pubs
were spun off into a separate division
called Spirit. In 2003, they acquired their
3100-strong rival Pubmaster plus a
couple of smaller companies.

Next, Scottish & Newcastle’s managed
pubs were snapped up and added to
Spirit. By 2011 the impact of the crash
was being felt, calling for a ‘strategic
review’. Spirit was demerged and, in
2015, sold to Greene King. Come 2016,
a takeover bid totalling £403m (plus the
taking on of a billion pounds of debt) was
accepted; 1900 pubs went to Heineken

with the remaining 1300 residing with
Patron Capital, though the Punch brand
has been retained.

In the meantime, the treatment of their
tenants by many of the Pubcos had
become a major issue and, after years of
campaigning, the Government was
persuaded, in 2014, to announce a
statutory Pubs Code aimed at regulating
their practices and ensuring fair
treatment for tenants.

We’ll return to the Code in a future
article. In this context, though, it needs
mentioning that the currently accepted
definition of a pub company embraces
breweries that own pubs – and
nowadays most such companies have
separate management structures for
their pub and brewing operations.

Final comments.

Pub companies are here to stay. There
is nothing wrong with the basic model
and, indeed, there are some excellent
companies (mostly smaller ones) who
treat their licensees well and clearly see
their pubs as more than just property
assets. It would, though, be difficult to
argue that the ways in which some
companies operate raise many issues
around their custodianship of what aren’t
just piles of bricks-and-mortar but, in
most cases, precious and valued
community assets. We’ll examine those
issues in due course.

CAMRA PODCASTS- Pubs, Pints People
The last two Podcasts of the season  -

Episode 8 - Beer design and lables

Episode 9 - Home producing for Dummies !

https://shows.acast.com/pubspintspeople/episodes

https://shows.acast.com/pubspintspeople/episodes
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THE  QUIZ
(Answers on next page)

1 What was the name of Manuel’s rat in Fawlty Towers ?
2 Which African dictator declared himself King of Scotland ?
3 Which group had a number 1 hit with “Come On Eileen” in 1982
4 Name the TV series starring Martin Shaw and Lewis Collins in C5
5 In James Bond, who was Scaramanga also known as ?
6 Name the North East town with the Mima Art Gallery
7 Rene Artois was a cafe owner in which TV sitcom?
8 Name the county town of Cumbria
9 In the original Cluedo board game which room of 8 letters is between the

Kitchen and the Conservatory ?
10 Also in Cluedo, what is the name of the murder victim in the UK version ?
11 Who is the current host of Question Time on BBC TV?
12 A Rhode Island Red is what ?
13 In which county is the town of Chippenham ?
14 Who was Noddy’s friend ?
15 Which comedian wrote the autobiography “ Always Look On The Bright Side”
16 What does the A stand for in VAT?
17 In which country was singer Alanis Morisssette born?
18 Which brewery’s biggest selling beer is Ghost Ship?
19 In which year were the controversial Beer Orders introduced?
20 One of the finest tiled buffet bars ( below) in the country can be found in which

Sunderland pub? ( With thanks to Mick Slaughter of the CAMRA Pub Heritage
Group)
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Sunderland and South Tyneside CAMRA: Contact Information
Website: https://sst.camra.org.uk/

General issues/ queries Email:contact@sst.camra.org.uk

Pubs and Clubs. Email: pubsofficer@sst.camra.org.uk

Magazine enquiries Email:magazine01@sst.camra.org.uk

Advertising  Email:ads01@sst.camra.org.uk

Social Media:

Twitter: @SST_CAMRA
Facebook: https://www.facebook.com/SSTCAMRA
Facebook: https://www.facebook.com/groups/SSTCAMRA/ (Discussion Group)
Instagram:      https://instagram.com/sst_camra

Views expressed in this publication may not be necessarily those of CAMRA

—---------------------------------------------------------------------------------------------------------------------------

AND FINALLY - QUIZ ANSWERS

1 Basil
2 Idi Amin
3 Dexy’s Midnight Runners
4 The Professionals
5 The Man With The Golden gun
6 Middlesbrough
7 Allo Allo
8 Carlisle
9 Ball Room
10 Dr Black
11 Fiona Bruce
12 Breed of chicken
13 Wiltshire
14 Big Ears
15 Eric Idle
16 Added
17 Canada
18 Adnams
19 1989
20 The Mountain Daisy

https://sst.camra.org.uk/
mailto:pubsofficer@sst.camra.org.uk
mailto:pubsofficer@sst.camra.org.uk

