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Welcome to the new look newsletter. The summer edition of CAMRA Angle would
have been doing the rounds now, but printed issues are still suspended till further
notice. So this online version, I hope will keep you update to date

Inside there is an analysis of the branch survey carried out recently. There are more
regular news reports and membership and pub protection updates.

Following a review, CAMRA have produced a review of Champion Beer of Britain
Beer Styles. See page 14 for more.

There are a couple of guest articles from the Lake District by Len Wainwright who is
a member of the West Cumbria branch…well with a name like Wainwright!

.

As pubs and clubs start to reopen from July 4th the situation is going to be fairly
fluid for a while. So on the next three pages is a list of pubs and clubs with opening
information where available. This has been gleaned from social media and pub
websites. As some establishments use neither more information is needed.

Can branch members please provide as much information as they can i.e.,
pubs/clubs not open, real ale/ cider  availability and opening hours.  It is
recommended that members don't visit a large number of venues (i.e., a pub
crawl!), as it would not be safe to do so.

The email address to use is whatpub@sst.camra.org.uk

This message will appear on the Whatpub front end as a disclaimer

NOTICE: As venues recover following the Coronavirus lockdown period they need
your support more than ever. But please be aware that different arrangements
apply across different parts of the UK. Special restrictions may apply, opening
hours may be different to those displayed here, and some pubs may be yet to
re-open at all. While we've made every effort to ensure details here are accurate,
we strongly advise checking ahead before visiting. It may be easier to find what
you're looking for by using our search filters, including one provided for those
venues showing details of temporary arrangements. If you notice any information
on this website that needs updating, please use the link on the pub's dedicated
page *  to let us know. Cheers! The CAMRA WhatPub team.

 *(this link on Whatpub will go to the same email address as the link given at
the top of the page)

In addition, a branch social media campaign will start on July 4th and you are
encouraged to “like”, “share” “retweet” as much as possible when this starts.

Finally,  don’t forget to score your beers.

mailto:whatpub@sst.camra.org.uk
mailto:whatpub@sst.camra.org.uk
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The next three pages list the real ale pubs and clubs in our branch and when
they may open. Those shown as “not yet” are not ready or unable to open at
this time. Some don’ t have websites or use social media; these are marked
as “unknown”. CAMRA HQ have sent an email to every Whatpub entry that
show an email address, asking for opening information, which should come
back to the branch.
Name Location Open Details
Cottage Tavern Cleadon From 10th July
New Ship Cleadon Unknown
Toby Carvery Cleadon Unknown
Beggars Bridge Bar & Kitchen East Boldon Unknown
Boldon Cricket Club East Boldon Unknown
Grey Horse East Boldon From 4th July
Mid Boldon Club East Boldon From 20th July
Highfield Hotel East Rainton Unknown
Cock Crow Inn Hebburn Not yet
Dougie's Tavern Hebburn From 4th July
Copt Hill Houghton-le-Spring Unknown
Houghton Rugby Club Houghton-le-Spring From 4th July
Mill Houghton-le-Spring From 5th July
Wild Boar Houghton-le-Spring From 4th July
Albion Gin & Ale House Jarrow From 4th July
Ben Lomond Jarrow Not yet
Lakeside Inn Jarrow From 4th July
Lord Nelson Inn Jarrow From 4th July
Prince of Wales Jarrow From 6th July
Sun Inn Newbottle Unknown
Monument Penshaw Unknown
Philadelphia Cricket Club Philadelphia Unknown
Guide Post Ryhope From 4th July
Railway Inn Ryhope Unknown
Ryhope Catholic Club Ryhope Unknown
Alum Ale House South Shields Unknown
Bamburgh South Shields From 6th July
Brewers Fayre Cinder Path South Shields Unknown
Cask Lounge South Shields From 4th July
Criterion South Shields Not yet
Dolly Peel South Shields Unknown
Fountain South Shields From 6th July
Harbour Lights South Shields From 6th July
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Name Location Open Details
Harley's Bar South Shields Unknown
Hogarths South Shields Not yet
Little Haven Hotel South Shields Unknown
Maltings South Shields From 10th July
Marine South Shields From 6th July
New Crown Hotel South Shields Not yet
Old Ship South Shields Unknown
Pier South Shields From 4th July
Platform 33 South Shields From 4th July
Riverview Pub & Kitchen South Shields Unknown
Stags Head South Shields Unknown
Steamboat South Shields From 5th July
Trimmers Live Lounge South Shields Not yet
Vigilant South Shields Unknown
Voyager South Shields Not yet
Wouldhave South Shields Closed for refurb
Ashbrooke Sports Club Sunderland Unknown
Avenue Sunderland From 4th July
Blue Bell Sunderland From 4th July
Board Inn Sunderland From 4th July
The Wessington Sunderland Unknown
Chaplins Sunderland Not yet
Chesters Sunderland From 4th July
Cliff Sunderland Unknown
Cooper Rose Sunderland From 4th July
Dun Cow Sunderland Not yet
Torque Bar Sunderland Unknown
Engine Room Sunderland Not yet
Fitzgeralds Sunderland Unknown
Grange Sunderland Unknown
Grannie Annie's Sunderland Not yet
Harbour View Sunderland From 4th July
Ivy House Sunderland Not yet
Kings Arms Sunderland From 4th July
Lighthouse Sunderland Not yet
Mill Italian Kitchen Sunderland Not yet
Mill View Club Sunderland Unknown
Museum Vaults Sunderland From 6th July
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Name Location Open Details
New Derby Sunderland Not yet
Oak Tree Farm Sunderland From 6th July
Peacock Sunderland Not yet
Poetic License Sunderland Unknown
Port of Call Sunderland Not yet
Prior Sunderland From 4th July
Promenade Sunderland From 4th July
Queen Vic Sunderland From 4th July
Saltgrass Sunderland From 4th July
Ship Isis Sunderland From 4th July
Stumble Inn Sunderland From 4th July
Toby Carvery Sunderland Unknown
Vesta Tilleys Sunderland From 20th July
Victors Sunderland Unknown
William Jameson Sunderland From 4th July
Biddick Inn Washington Unknown
Courtyard Washington From 4th July
Havelock Washington Unknown
Mill House Washington From 4th July
Sir William De Wessyngton Washington From 4th July
Steps Washington From 4th July
Teal Farm Washington Not yet
Toby Carvery Washington Unknown
Washington Arms Washington From 4th July
Wearside Farm Washington From 6th July
Black Horse West Boldon From 4th July
Red Lion West Boldon Unknown
Stables West Herrington From 4th July
Blues Micropub Whitburn Takeaway at present
Jolly Sailor Whitburn Unknown

Please email Whatpub@sst.camra.org.uk with suggested updates

The pub list with any updates can be found by clicking on this link :-
https://drive.google.com/file/d/1wzkpPFqDqgi7vGkdzYczRo_TyO8pRYtO/view
?usp=sharing

mailto:Whatpub@sst.camra.org.uk
mailto:Whatpub@sst.camra.org.uk
https://drive.google.com/file/d/1wzkpPFqDqgi7vGkdzYczRo_TyO8pRYtO/view?usp=sharing
https://drive.google.com/file/d/1wzkpPFqDqgi7vGkdzYczRo_TyO8pRYtO/view?usp=sharing
https://drive.google.com/file/d/1wzkpPFqDqgi7vGkdzYczRo_TyO8pRYtO/view?usp=sharing
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In the last CAMRA Angle Online we published results of a survey of members
to ask how the covid19 lockdown was impacting on them, how the loss of
pubs was being felt & attitudes to coming out of lockdown.

We had a really good response with over 100 members taking part. The plan is to
follow up with a second survey once pubs have reopened & after things have settled
down.  We received an enquiry from a branch member asking how representative of
branch members ages were the survey replies & how representative of CAMRA
nationally were the membership age groups in our branch. Well thanks to Peter
Tong our Membership Secretary & his contacts at CAMRA HQ here are some
numbers:

In our survey we split the replies into 4 age groups:

Some additional information:-

· Only 4.8% of the survey responses came from female branch members but
24% of our branch members are female.

· The current average age of someone joining CAMRA is 45
· The current average age of a CAMRA member is 54
· The average length of CAMRA membership is 9.3 years.

(7.8 years in our branch)
o In 2017 this was 8.5 years
o In 2015 it was 7.9 years.
o This is reflected in the increasing retention rate of 87% in 2015 versus

88.6% in 2019.
o Nearly 50% of members have been a CAMRA member for 5+ years

Ian Monteith Preston

Age Groups Percentage of
Branch Survey
Replies

Percentage of
Branch Members

Percentage of
CAMRA Members
Nationally

Under 35 1.9% 8% 9%
35 to 49 13.3% 18% 20%
50 to 65 42.9% 43% 41%
Over 65 41% 31% 30%
Not Known 0.9%

Location of branch members Currently 10yrs Ago

Sunderland 47% 40%
South Tyneside 31% 30%
Washington 12% 14%
Houghton-Le-Spring 9% 14%
Outside Branch Boundaries 1% 2%
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Membership Update - Peter Tong
Below are the latest and previous months for comparison.

FEB MAR APR MAY JUNE
National 192470 191979 190355 188245 186304
Sunderland & Sth Tyneside 662 660 643 641 626
Cleveland 904 899 891 878 861
Darlington 458 454 450 450 445
Durham 852 849 842 842 837
Tyneside &  Northumberland 2087 2079 2060 2052 2042

We are at 186,304 which is a drop of 1,941 from last month. We are expecting to
see large drops each month with 200 to 300 new members being recruited monthly
which will not offset the natural monthly attrition rate. Lapse rates were just under
1,950 for this month. Retention has slipped over the past three months from 88.9 to
88.1%.

We will continue to develop the membership proposition, content and online offers
as well as promoting the exceptional campaigning work going on across the
country, but it will continue to be a challenging environment at the moment.

Here in our branch we are around 40 to 45 members down from early March. I'm
very hopeful we will be back to where we were but these are different times.

A new "Save Pubs join CAMRA" A4 poster is
available from 1st July and hopefully mine
will arrive shortly as I've placed an order.  If
you have anywhere that you could display
one then please let me know and I'll sort that
out. (If you have a printer you could print
your own.)

(members@sst.camra.org.uk)

I'll be relying on pubs to take these whether
they sell real ale or not. We all need to pull
together and if each member just introduced
one new person just think how much of an
impact that would have going forward.

https://camra.org.uk/save-pubs-poster-
download/?utm_medium=email&utm_cam
paign=CAMPAIGNING-WeeklyNewsletter-
Campaigns&utm_content=CAMPAIGNING
-WeeklyNewsletter-
Campaigns+CID_44b856c52d436dd37c7d
c5399d6480db&utm_source=CAMRA%20
Createsend%20Email%20Marketing&utm_
term=Find%20out%20more%20here

https://camra.org.uk/save-pubs-poster-download/?utm_medium=email&utm_campaign=CAMPAIGNING-WeeklyNewsletter-Campaigns&utm_content=CAMPAIGNING-WeeklyNewsletter-Campaigns+CID_44b856c52d436dd37c7dc5399d6480db&utm_source=CAMRA%20Createsend%20Email%20Marketing&utm_term=Find%20out%20more%20here
https://camra.org.uk/save-pubs-poster-download/?utm_medium=email&utm_campaign=CAMPAIGNING-WeeklyNewsletter-Campaigns&utm_content=CAMPAIGNING-WeeklyNewsletter-Campaigns+CID_44b856c52d436dd37c7dc5399d6480db&utm_source=CAMRA%20Createsend%20Email%20Marketing&utm_term=Find%20out%20more%20here
https://camra.org.uk/save-pubs-poster-download/?utm_medium=email&utm_campaign=CAMPAIGNING-WeeklyNewsletter-Campaigns&utm_content=CAMPAIGNING-WeeklyNewsletter-Campaigns+CID_44b856c52d436dd37c7dc5399d6480db&utm_source=CAMRA%20Createsend%20Email%20Marketing&utm_term=Find%20out%20more%20here
https://camra.org.uk/save-pubs-poster-download/?utm_medium=email&utm_campaign=CAMPAIGNING-WeeklyNewsletter-Campaigns&utm_content=CAMPAIGNING-WeeklyNewsletter-Campaigns+CID_44b856c52d436dd37c7dc5399d6480db&utm_source=CAMRA%20Createsend%20Email%20Marketing&utm_term=Find%20out%20more%20here
https://camra.org.uk/save-pubs-poster-download/?utm_medium=email&utm_campaign=CAMPAIGNING-WeeklyNewsletter-Campaigns&utm_content=CAMPAIGNING-WeeklyNewsletter-Campaigns+CID_44b856c52d436dd37c7dc5399d6480db&utm_source=CAMRA%20Createsend%20Email%20Marketing&utm_term=Find%20out%20more%20here
https://camra.org.uk/save-pubs-poster-download/?utm_medium=email&utm_campaign=CAMPAIGNING-WeeklyNewsletter-Campaigns&utm_content=CAMPAIGNING-WeeklyNewsletter-Campaigns+CID_44b856c52d436dd37c7dc5399d6480db&utm_source=CAMRA%20Createsend%20Email%20Marketing&utm_term=Find%20out%20more%20here
https://camra.org.uk/save-pubs-poster-download/?utm_medium=email&utm_campaign=CAMPAIGNING-WeeklyNewsletter-Campaigns&utm_content=CAMPAIGNING-WeeklyNewsletter-Campaigns+CID_44b856c52d436dd37c7dc5399d6480db&utm_source=CAMRA%20Createsend%20Email%20Marketing&utm_term=Find%20out%20more%20here
https://camra.org.uk/save-pubs-poster-download/?utm_medium=email&utm_campaign=CAMPAIGNING-WeeklyNewsletter-Campaigns&utm_content=CAMPAIGNING-WeeklyNewsletter-Campaigns+CID_44b856c52d436dd37c7dc5399d6480db&utm_source=CAMRA%20Createsend%20Email%20Marketing&utm_term=Find%20out%20more%20here
https://camra.org.uk/save-pubs-poster-download/?utm_medium=email&utm_campaign=CAMPAIGNING-WeeklyNewsletter-Campaigns&utm_content=CAMPAIGNING-WeeklyNewsletter-Campaigns+CID_44b856c52d436dd37c7dc5399d6480db&utm_source=CAMRA%20Createsend%20Email%20Marketing&utm_term=Find%20out%20more%20here
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Pub Protection Update - Ian Monteith Preston
There is only one item of news on any new or outstanding planning/change of
use/demolition applications this month - see the next page for details.

The new “Business and Planning Bill”, which has been introduced to
Parliament this week and streamlines the process for granting pavement
licenses for pubs, so that they can put tables and chairs on pavements and
public land. Licensing laws have also been amended to automatically convert all
premises licences for on sales to include off sales, meaning that pubs will not
need to apply for a licensing variation to serve alcohol for consumption off the
premises (e.g. for takeaway).

These changes will apply in England and Wales. Pubs in England are due to
reopen from the 4 July. With this in mind, CAMRA’s national chair (Nik Antona)
has sent a letter to all councils in England asking them to take a proactive
approach to the measures introduced by the Business and Planning Bill, to
ensure that pubs can be as viable as possible when they reopen.

As PPO I’ve sent a follow up to Nik’s letter to the councillor responsible for licensing at
both Sunderland & South Tyneside Councils.

Brew2you has hit £10K per week for pubs and breweries

https://brew2you.co.uk/

https://brew2you.co.uk/
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BLUES MICRO PUB, Whitburn announced on 12th June they would be starting a
take out service offering cans and bottles. Check their Facebook page. No news of
a reopening but will be very doubtful given the size of the place

THE LIGHTHOUSE, Fulwell has announced they wont be opening soon. Although
larger than Blues, prices would have to rise to make up for less customer space,
which is something Sean the owner doesn't want to do.

THE CRITERION in South Shields has announced that they will become a Tap
House. They will produce their own real ales not sold anywhere else. Intriguing.

The former LYONS TAVERN in Hetton
has been saved from demolition. Plans
to knock down this early 19th Century
building to make way for housing were
rejected by Sunderland City Council.
Hetton Council had stated they want the
building saved and converted as it is
part of Hetton-le-Hole’s historic past.
There is no news on what happens next.

From the photograph taken two weeks
ago you can just see the grey outline on
the side of the pub where the old Vaux
sign used to hang.

Camerons, have sold THE CENTRAL BAR in Gateshead to Ouseburn Leisure
Group Ltd. The pub first opened in 1856, and when it reopens after lockdown
drinkers should see the pub has been smartened up. Ouseburn Leisure, already
have an outlet in the North East ; The Waiting Room in Durham railway station.

Although not in this branch, there is
news from the Durham Dales that the
Black Bull in Frosterley wont be
reopening. Located in an ideal country
setting next to the Weardale Railway this
fantastic pub has won many Durham
CAMRA awards but the owners weren’t
comfortable with the restrictions
imposed.

PUB WATCH
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BREWERY STUFF
MAXIM BREWERY - The demand for Maxim
Brewery’s drive thru service continues to grow. They
usually have five different bottles and six different
minicasks available east six different minicasks. From
June 1st  they are open two days, with longer hours
on Friday (10am-3pm) and Saturday (11am - 2pm).

They will be recalling furloughed staff in July and if
the demand is still there, the drive thru will continue.

As well as ramping up production of cask beers ready
for pubs opening, on June 26th a new bottled beer
was launched. Called Maxim Pils, this is a 4.8%
Pilsner brewed with  Weyermann premium Pilsner
Malt and Czech Saaz hops. I picked my case up on
the first day of sale and  was greeted by a new
employee although he didn’t have much to say for
himself.

No other new beers are planned but watch out for the
return of Dark Knight later this year.

Finally news that the Vaux Collectibles night planned
at the brewery for July 10th has been cancelled.

S43 BREWERY  in Coxhoe, Durham were issued with a warning letter from Mars
(the chocolate maker, not the planet) over the name of one of their beers. Called
“You’re Not You When You’re Thirsty”peanut butter and fudge stout, it was
based on their  Snickers ad, Mars weren’t happy so it’s now called “The One We
Can’t Talk About”

AND FROM ARGYLL.  It was announced last month
that Fyne Ales had launched the UK’s first ale
subscription service with mini cask home delivery.
Members get 10 L monthly (that’s two minicasks)

https://www.fyneales.com/blog/fyne-ales-mini
-cask-club-bringing-the-pub-home/

https://www.fyneales.com/blog/fyne-ales-mini
https://www.fyneales.com/blog/fyne-ales-mini-cask-club-bringing-the-pub-home/
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CAMRA NEWS
Press Releases last month
Below is a summary of press releases available on the CAMRA website, accessed
through the link below

https://camra.org.uk/about/media-centre/press-releases/

New content for beers lovers - June 4th

CAMRA’s online Learn & Discover Zone has been home to new content from
beer writers, educators and experts throughout June and into July. Each week
there will be new guides, articles, videos and podcasts exploring everything there is
to know about beer, cider, perry and pubs.

CAMRA welcomes new research that demonstrates the positive impact of
local beer festivals - June 11th.

New research released from Northumbria University which measures the economic
impact of local beer festivals with a particular focus on York.

Majority ready to get back down the pub, survey finds - June 15th.

Two thirds of pub goers and beer drinkers surveyed by CAMRA say they are
confident about returning to the pub when they re-open. A survey of 22,000 pub
goers and beer drinkers across the UK polled by the consumer organisation
CAMRA, the Campaign for Real Ale, has found that two thirds of people are
confident to get back down the pub when their local re-open.

The survey found that 65% had confidence in going back to pubs, with only 4%
saying they were ‘extremely unconfident’ about returning to their local.

The news comes as the UK Government confirmed that pubs are likely to start re-
opening from 4th July and the Scottish Government stating that pubs north of the
border can begin to re-open from 15th July.

New CAMRA app generates £70K for the industry - June 15th

Beer lovers have been beating the lockdown blues ordering £70K worth of beer,
ciders and perries through Brew2You, a popular beer delivery app launched by the
Campaign for Real Ale.

Learn how to taste cider with the Campaign for Real Ale - June 19th

CAMRA has published two new pieces of cider–focused content as part of its new
Learn & Discover offering: a video guide on how to taste cider by cider writer
James Finch, and an article revealing the story of women and cider by Cath Potter.

https://camra.org.uk/about/media-centre/press-releases/
Learn & Discover Zone
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Press Releases continued - click on link for each item
https://camra.org.uk/about/media-centre/press-releases/
Outside seating plans will help locals survive and thrive - June 25th

Responding to the publication of UK Government legislation to help pubs in
England and Wales by allowing them to use outdoor space for extra seating,
CAMRA National Chairman Nik Antona said:

“Pub goers and beer and cider drinkers will welcome this announcement which will
help make sure pubs, when they reopen, can survive and thrive by making the
most of outdoor space for extra al-fresco seating”
Struggling pubs need freedom to stock local products to survive post
lockdown - July 1st

CAMRA’s calls on pub companies to allow landlords to sell local beers from small
and independent breweries
CAMRA urges people to get back down the pub safely - July 2nd

Simple advice to help people support their local pubs safely and responsibly

More News - FBP and CFP
Two new organisations have been launched recently, both with the stated intention
of campaigning for pubs.

The Forum of British Pubs (FBP) has been launched to represent pub tenants
and seeks to attract licensees as members. You can find out more information
here:

https://www.forumofbritishpubs.com/

The second new organisation,Campaign for Pubs (CFP),has said it will welcome
members from the licensed and brewing trade, as well as pub consumers. It states
it will be campaigning for pubs and publicans, supporting, promoting and protecting
pubs. You can find out more information here:

https://campaignforpubs.org.uk/about-campaign-for-pubs/

Both organisations charge membership fees (£20 per month in the case of the FBP
and £25 a year in the case of CFP).The FBP offers members benefits such as
group negotiated rates on services, as well as business advice and guidance and
is trade focused. CFP does not appear to offer any tangible benefits, other than
stating membership subs will be used to fund campaigning.

CAMRA have since had a productive and constructive meeting with FBP to discuss
its plans and how we can work together –CFP replied to say it was “too early” for a
meeting. It is hoped a meeting can be arranged soon to discuss opportunities.

https://camra.org.uk/about/media-centre/press-releases/
https://www.forumofbritishpubs.com/
https://campaignforpubs.org.uk/about-campaign-for-pubs/
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https://theredonlion.co.uk/
Here are some future events :-
Ciderniks -Starts on Tues 7th July at 6pm. “ The Juice, the whole juice and nothing
but the juice ( it says here)
Meet The Crumber Starts Tues 14th July at 6pm. “Join the owner of Crumbs
Brewing ( Reigate Surrey) , Morgan Arnell, to taste their core range and hear how
they go about     brewing with bread.

Learn & Discover platform
CAMRA has launched new content on its Learn & Discover platform to help
members get to grips with cider and herbal beers.

https://camra.org.uk/press_release/learn-the-language-of-cider-and-explore-
herbal-beers-at-camra/

CAMRA PODCASTS
The CAMRA Podcast has now been running for three months and has been per-
forming very well, averaging between 1000-1300 downloads per week. CAMRA are
looking for volunteers to help in the production of these. Roles include editing, in-
terviewing and script writing. Anyone interested or wish to know more send an
email to volunteer.services@camra.org.uk

To listen to any podcast just go to https://camra.org.uk/podcast/

At the time of writing there are these to listen to :-
1. Unsung Heroes

2. All about beer writing -

3  Craft Beer

4  All about cider

5  Women in Beer

6  Beer Heritage

7. Beer Diversity

8. Home Brewing

9. Foraging and mixed fermentation -
learn about sours and foraging for
ingredients

10 Diving into the history of CAMRA

11. The pubs surviving lockdown

12 American Brews

https://theredonlion.co.uk/
https://theredonlion.co.uk/bar
https://camra.org.uk/press_release/learn-the-language-of-cider-and-explore-herbal-beers-at-camra/
https://camra.org.uk/press_release/learn-the-language-of-cider-and-explore-herbal-beers-at-camra/
https://camra.org.uk/podcast/
https://camra.org.uk/podcast/
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Milds Up to and including 4%
Session Bitters Up to and including 4.3%
Premium Bitters 4.4% - 6.4%
Session Pale, Blond & Golden
Ales

Up to and including 4.3%

Premium Pale, Blond & Golden
Ales

4.4% - 6.4%

British & New World IPAs 5.5% and above
Brown & Red Ales, Old Ales &
Strong Milds

4.1% - 6.4%

Session Stouts & Porters Up to and including 4.9%
Strong Stouts & Porters
including Imperial Stouts &
Baltic Porters

5% and above

Barley Wines & Strong Ales 6.5% and above
Speciality Beers Brewed with non standard ingredi-

ents or techniques
Speciality Beers Flavoured eg with fruit or spices

CAMRA  have produced a new Beer
Styles guide for the Champion Beer of
Britain, to reflect some new beer styles.

There are 12 styles, which are listed
below.

The document can be downloaded from
here

https://bis.camra.org.uk/download/welc
ome/StyleGuidelines.pdf

( Good luck trying to find it on the main
CAMRA website !

https://bis.camra.org.uk/download/welcome/StyleGuidelines.pdf
https://bis.camra.org.uk/download/welcome/StyleGuidelines.pdf
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Keswick Brewing
Company is in just the
right place for a
Brewery - In that it’s on
Brewery Lane in Keswick!

As the brewery has only
been running for 14 years
you might think it very
generous of Allerdale
District Council to rename
the 300 year old street
specially. In fact it’s called
Brewery Lane because
there was once a
brewery, now long gone.
And It was purely by
chance that Sue
Jefferson, founder of
Keswick Brewing
Company, happened to
find the perfect place to
set up her new venture on
Brewery Lane.

Sue, originally from
Cheshire, came to
Keswick in 1999 to run a
guest house. She had
always been an
aficionado of real ale
and in 2003 decided to
set up her own brewery
in Keswick for the
simple reason that there
wasn’t one there
already. Sue spent three
years looking for
somewhere to set up the
brewery, but it was
difficult to find suitable
premises in this tourist
town as any vacant

industrial buildings were
being quickly snapped up
for conversion to holiday
flats.

Eventually she found a
disused council site office
on Brewery Lane! With
no previous brewing
experience, Sue enrolled
on the Brewlab course in
Sunderland and employed
a specialist consultant.

The equipment was
specially made and
brewing commenced in
2006 and her first brew

was “Thirst Run“, a
golden pale ale - it should
have been called  “First
Run“ but unfortunately or
fortunately, depending
how you look at it, the
designer misheard her!
Initial marketing involved
ringing round local pubs in
Keswick to see who was
interested, with The Dog
and Gun supporting her
from the start with others
following soon after.

Early feedback from
pubs and customers
was positive and the
range expanded to
three beers plus a
seasonal ale. Thirst
Quencher, a golden
ale, won its category in
the 2010 Great British
Beer Festival - the first
of many awards.

Sue’s philosophy is to
brew beer for everyone's
preference be it cask ,
Keg or bottle as long as

GUEST ARTICLE - KESWICK BREWERY
By Len Wainwright
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it’s a quality product. She
also tries to be as
environmentally friendly
as possible - for instance
local sheep's wool is used
as insulation for the tanks
and the brewery reuses
and recycles as much as
possible.

There are now  ten beers
on offer, the brewery also
has tours five days a
week and attempts to
balance itself as both a
tourist attraction and a
community resource.

However, lack of space
had become a problem
with more people wanting
to visit so a new, bigger
bar and shop area was
built and opened on 19th

October 2019.  Called The
Fox Trap, after the
brewery’s logo, the fox
being one of Lakeland’s
most famed animals.

There are six cask ales on
offer, one of which, Fox
Pale, was specially
brewed for the opening.
The old shop/bar area has
been incorporated into the
bar area as a snug and is
designed as a quiet
space, with no TVs or fruit
machines, where
customers can enjoy good
beer and good
conversation.

However, like everyone
else’s business, the
brewery was hit by the

lockdown and Sue made
the decision to suspend
brewing for the first time
in 14 years. The Easter
special brew was all ready
to go into cask when
COVID-19 forced the
brewery bar and pubs
everywhere to close.

Faced with this
unprecedented challenge,
Sue took the decision to
turn a negative into a
positive and to raise
money for local food
banks with the Easter
beer becoming Thirst Aid,
a dark, Unfined and
Unfiltered beer. Thirst Aid
continues to raise money,
with all profits going to
local food banks. Over
£1000 has been raised so
far. The target is £1500.

Online and Click and
Collect sales are the
brewery’s only income at
the moment and Sue is
very grateful for all the
orders and support they
have received so far. A
range of beers are
available on their website
www.keswickbrewery.co.
uk

Planned for the post lock
down future are monthly
Brewery Socials, with the
possibility of bringing in a
local street food stall
holder to provide hot food
in keeping with Sue’s
policy of supporting local
businesses.

Future plans include
developing a beer garden
for those special summer
evenings when there is
nothing nicer than a pint
of good beer, good
company, and (hopefully
as  this is Cumbria !) good
weather.

Editors Note.

I visited Keswick in 2017
and armed with a handfull
of CAMRA Angles, I
entered the brewery
reception and asked if it
was OK to leave some
magazines ? The chap
said “ Ah yes , you’ve
dropped some off before
haven’t you ? “

The thing is, it was my first
visit. I must look like the
stereotype  CAMRA
member.

http://www.keswickbrewery.co.uk/
http://www.keswickbrewery.co.uk/
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These are strange and
troubling days for the
drinks and hospitality
business. The lockdown
forced pubs to close and
breweries to reduce their
output.

In CAMRA we value
independent pubs and
breweries and it seems
that the current crisis
threatens both. While the
big players like
Wetherspoons may have
the resources to survive,
many smaller businesses
may not. The recent
takeover of Marstons by
Carlsberg only adds to
the sense of foreboding.

So to get a first-hand
view of how both a
brewery and pub are
affected I interviewed
Roger Humphreys,
co-owner of the Kirkstile
Inn in Loweswater, near
Cockermouth. He is also
the founder and owner of
Cumbrian Legendary
Ales, home of
Loweswater Gold beer.

The Kirkstile is the
brewery tap for Cumbria
Legendary Ales and was
the original location for
the brewery. They are
now in bigger premises
about an hours drive
away in Hawkshead, near
Ambleside.

In the days leading up to
the 16th March, it was
becoming clear as
infections rose that things
were getting serious and
the hotel saw bookings
being cancelled.  Brewery
orders remained strong
and customers were still
coming into the Kirkstile.

Then on the 16th March
the Prime Minister
advised that people
should “avoid pubs and
restaurants”. Then on
23rd March it was
announced that “social
premises that also
include theatres,
cinemas,gyms and sports
centres must close ‘as
soon as they reasonably
can and not reopen
tomorrow.’ Until this
announcement brewery
orders from hotels, pubs
and restaurants had
remained strong.

An immediate dilemma
for Roger was that he had
guests staying in the

hotel who had
arrived for the
weekend. “We
looked after them,
fed and watered
them until they left
on Sunday at which
point the inn felt very
empty” he reflected.
Other customers
who had booked

were offered either
refunds of the opportunity
to rebook after lockdown.

This news also coincided
with the Chancellor
announcing the Furlough
Scheme, so on the 24th

Roger furloughed the
majority of his staff, still
unaware of the level of
support they would
receive, leaving just 3
brewery staff and one
person at the Kirkstile.

Thankfully, Roger feels
the Furlough Scheme has
enabled him to keep his
“Great Team” together by
having the majority of his
employees on the books
ready for an eventual
return of business. One
aspect of the lockdown I
hadn’t realised was that it
was difficult to contact
existing brewery
customers as most of
them were now shut.

Most of the beer in the
Brewery's tanks was able
to be saved by being sent

GUEST ARTICLE LIFE AND BEER UNDER LOCKDOWN - by Len Wainwright.
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for bottling but all beer in
casks has had to be
poured away.

Wherever possible Roger
has tried to help landlords
by reimbursing them for
the beer they had in cask.

And thus we all settled
into lockdown not knowing
when it would end or how.
I think most of us felt it
would be a few weeks - 3
months at maximum - and
then magically everything
would reopen and we
would be back to normal.

A few pubs rapidly
developed a click n collect
order system as did the
Kirkstile itself.

However, as time passed
it became apparent it was
going to be a long haul.
And Roger and his team
have had to both plan
how to manage the
business during lockdown
and also for eventual
reopening of pubs, hotels
and restaurants.

The brewery had stopped
brewing initially but
resumed at the beginning
of May at about 25% of its
normal output to supply
off licences and shops .
There has been no
problem obtaining
supplies of hops and malt,
and this being the Lake
District, water is plentiful.

Three out of the eight
Brewery staff have been
taken off Furlough to meet
this demand, including the
head brewer, Ian.
Rachael, the Brewery’s
Sales Manager,
meanwhile has been busy
developing and expanding
the online shop and sales
of bottled beer have risen
sharply.

The shutdown has also
enabled improvement and
refurbishment work at the
Kirkstile to take place.
Roger believes the two
business are mutually
supportive and will
bounce back quickly.

The hotel is now
provisionally taking
bookings from the 1st
September, Roger admits
he doesn’t know a date
but says once he does
know, he’ll let all his
customers know
intermediately.

Meanwhile, he has
ensured his furloughed
staff are kept fully
informed of
developments.

Social Distancing and
infection control will be
paramount factors for all
businesses that reopen,
and Roger and his team
have been planning ways
to meet these criteria.

Some tables will be
removed and there will be
screens between tables.

Controlled entry will have
to be the way initially such
that customers will be met
at the door and shown to
a table. All ordering and
payment will be done at
the table preferably by the
same member of staff.
Once all the tables are full
no further entry will be
permitted.

Staff may also have to
wear masks, and rigorous
hygiene will be the norm.
Roger believes it’s
important that people feel
safe.

One advantage of the
Kirkstile Inn, set in the
heart of the Lake District,
is its beautiful beer
garden looking out on
Melbreck Fell. Roger feels
that once we all leave
lockdown there will be
minimal travel abroad and
people will want to holiday
in the UK. Indeed, the
Kirkstile has had many
enquiries from people
desperate to know when it
will reopen so Roger is
positive about the future.

As a regular (post fell
walking) at the Kirkstile
I’m personally looking
forward enormously to my
first pint back there!
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STAYIN INN PUB QUIZ
(Answers on next page)

1 Name the fictional astronaut created by David Bowie.

2 Who played the title role in Hetty Wainthropp Investigates?

3 What is the capital of Vietnam?

4 Name the Swedish astronomer who invented the centigrade
temperature scale

5 Which TV show had the tag line “ The Truth Is Out There”?

6 Who sang the first line of the Band Aid single, Do they Know Its
Christmas in 1984?

7 What was the first postage stamp, issued in 1840, called?

8 For which country does footballer Megan Rapinoe play?

9 Who played Katniss Everdeen in the Hunger Games films?

10 In which year was University Challenge first broadcast? 1962, 1964 or
1966?

11 On which apparatus was Nadia Comenici awarded a perfect 10 score
at the Olympics?

12 Name the only racecourse in Northumberland

13 And name the only racecourse in County Durham

14 Who is the author of The Chronicles of Narnia Books/

15 In a mobile phone, what do the initials SIM stand for ?

16 What did the Romans call the area of Britain now called Scotland?

17 Who invented the vacuum flask in 1892?

18 Where did Robinsons get the name of its beer Old Tom from?

19 Yamas is “cheers” in which language?

20 Identify the pub from these old photos



SUNDERLAND & SOUTH TYNESIDE  CAMRA ANGLE ONLINE  -  JULY 2020

Doc ref 590720                                                                    20

Sunderland & South Tyneside CAMRA: Contact Information
Website: https://sst.camra.org.uk/

General issues/ queries Email:contact@sst.camra.org.uk

Pubs & Clubs. Email: sst.pubsofficer@gmail.com

Magazine enquiries Email:magazine01@sst.camra.org.uk

Advertising  Email:ads01@sst.camra.org.uk

Social Media:

Twitter: @SST_CAMRA
Facebook: https://www.facebook.com/SSTCAMRA
Facebook: https://www.facebook.com/groups/SSTCAMRA/ (Discussion Group)
Instagram:      https://instagram.com/sst_camra

Views expressed in this publication may not be necessarily those of CAMRA

—---------------------------------------------------------------------------------------------------------------------------

AND FINALLY - QUIZ ANSWERS

1 Major Tom
2 Patricia Routledge
3 Hanoi
4 Anders Celsius
5 The X Files
6 Paul Young
7 Penny Black
8 USA
9 Jennifer Lawrence
10 1962
11 Uneven Bars
12 Hexham
13 Sedgefield
14 C.S.Lewis
15 Subscriber Identity Module
16 Caledonia
17 James Dewar
18 The Brewery Cat
19 Greek
20 The Marine South Shields - and

thanks to Steph & Alex for the
use of the photographs.

https://sst.camra.org.uk/

