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A double for the Kings! 
The King’s Arms in Deptford has been chosen as Sunderland and South 
Tyneside CAMRA’s pub of the year for 2006- the second year in a row that 
it has scooped the award.  
The Pub of the Year is chosen in a ballot of branch members from the local 

pubs selected to go into 
CAMRA’s best- selling 
Good Beer Guide. 
The runner- up was Fitz-
gerald’s in Sunderland and 
third place went to the 
Robin Hood in Jarrow.  
It is some time since Wear-
side pubs were the top two 
in the local competition and 
shows that there is a real 
ale renaissance on the 
Wear. 
This has been a very good 
year for the Kings as it also 

scooped the North East Pub of the Year award and is now through to the 
last 16 in the national competition. 
A double presentation took place on Thursday 19 October in front of a 
packed house of locals and CAMRA members, from the local branch and 
visitors from Darlington and Tyneside & Northumberland. 
A very big thank you to Daryl and Lucie for the hospitality on the presenta-
tion night - an unforgettable evening! (for those who are able to remember) 

FREE!!!!FREE!!!!FREE!!!!
PPPLEASELEASELEASE   

TAKETAKETAKE   ONEONEONE!!!   
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CAMRA launches Community Pubs Week 
17th - 24th February 2007 

 
A new beginning for CAMRA's popular National Pubs Week 
It's a frightening reality that at least 26 pubs are closing in Britain each 
month and early indications of new research being carried out by CAMRA 
suggest that this figure could actually be significantly higher. Worse still, 
the majority of these pubs are not High Street chain bars or theme pubs, 
but community pubs, recognised by most people these days, as important 
community amenities. The local pub, after all, is often the heart of the com-
munity.  
CAMRA has successfully run National Pubs Week for four years in an at-
tempt to convince more people to visit more pubs more of the time. 
CAMRA members across the country have worked hard to promote     
pub-going in response to the growth in home drinking. 

Cont. p3 
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Contact Us! 
We welcome comments & submissions from 
fellow drinkers which can be e-mailed to our 
editor at barry.king@camra-angle.co.uk, 
or posted to the him at the following address:- 
Barry King, 19 Orchid Close, South Shields, 
South Tyneside. NE34 0BE. 0191 4546477 
Alternatively why not come along in person to 
our next branch meeting which will be in 
January, watch our web site for details:- 
http://camra-angle.co.uk/ 

CAMRA ANGLE is published by the Sunderland & South 
Tyneside Branch of CAMRA, The Campaign for Real Ale 
© 2003. Views or comments expressed in this publication 
may not necessarily be those of the Editor or of CAMRA. 

Cont. from p2  
Despite low supermarket prices, 
nothing can match the British pub 
for its service and atmosphere.  
In light of the increased threats to 
community pubs CAMRA is chang-
ing the focus of its week of action to 
help raise the profile and impor-
tance of pubs in the community and 
encourage people of all ages and 
backgrounds to use community 
pubs more.  
The new Community Pubs Week 
will complement a range of CAMRA-
led initiatives including the Commu-
nity Pubs Foundation, launched in 
2005 to support campaigns to save 
local public houses by offering as-
sistance to community groups, as 
well as a whole range of local cam-
paigns by CAMRA to save and pro-
mote community pubs.  
Community Pubs Week will cele-
brate and promote all community 
pubs - not just village locals, but 
urban gems too. 

 

 
 

It has been many years since our 
branch last held a beer festival, in 
fact the last one was in Dougies 
Tavern, before that in Temple 
Park Leisure Centre and  before 
that in Sunderland University 
Students Union Hall, although 
we participated in these festivals 
they weren’t really fully fledged 
CAMRA Beer Festivals, now 
however we have identified a lo-
cation where we can hold a small 
Beer Festival of our very own, we 
are currently in negotiations with 
the Masonic Hall next to ASDA in 
the centre of South Shields with a 
view to using the hall in July or 
August next year, so far all re-
sponses are favourable and we 
are beginning the process of sub-
mitting an application for fund-
ing to CAMRA HQ while we wait 
to see if we can in fact use          
the hall. We hope all our           
real ale fans will call in to         
support our festival and                   
make it a success. 

We are planning to hold 
a Beer Festival next year 

mailto:barry.king@camra-angle.co.uk�
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Beer by Bus 
Go North East 35 South Shields to Low Moorsley 
 
Following route changes in November, this service now serves 
a good range of pubs along its route. The run is split in to 2 
convenient sections. 

Sunderland to Low Hetton le Hole 
Join the bus in Park Lane for the short ride along Chester Road and 
alight next to University Metro Station for the first stop. The Royalty has 
a single handpump at the top corner of it’s large open plan bar.  
Leave the Royalty, turn right and walk up Chester Road to our next port 
of call, the Chesters. This is a large pub set in its own grounds and nor-
mally has 3 cask ales available, the range usually includes Black Sheep 
Bitter and Cameron’s Castle Eden Ale. 
Rejoin the 35 for the five minute ride to the Barnes Park. This is large 
pub cum restaurant Toby Inn that has 2 hand pumps in the bar usually  
serving John Smith’s Cask Bitter.  
Rejoin the bus for the next stage at the bottom of Durham Road. We will 
pass the keg only Prospect and Board Inn at East Herrington where the 
bus turns right and heads towards Herington Burn. Alight at the first 
stop after crossing the A19, cross the road into West Herrington and the 
next pub is on your left. There are no external signs alerting you to its 
presence but the bar room can be seen through one of the windows.   
The Stables, as the name suggests in converted farm buildings. The 
long stone floored building is decorated with equine memorabilia and 
has roaring log fires in Winter. Three cask beers are usually available- 
Black Sheep Bitter, Timothy Taylors Landlord and a guest. The pub is 
open all day Saturday and Sunday and from 3.30 the rest of the week. 
Rejoin the 35 and travel through Herrington Burn Philadelphia until we 
leave the bus at Newbottle. Our next pub is on the right, the Sun Inn.  
The Sun is a former Vaux pub, now owned by Punch and usually has 
one guest beer from national or larger regional brewers.  
Back to the 35 and we travel through Houghton, probably the last total 
beer desert in our area and leave the bus at Hetton Interchange, Turn 
right into Caroline Street. The last stop on this stage is the Caroline. (In 
addition to service 35, route M1 also runs between Newbottle and Het-
ton) This former Vaux pub sports 2 hand pumps but only one was in 
use on this visit serving Greene King IPA. 
Sunderland to South Shields. 
As the first stop is some distance away in Cleadon, it might be worth 
mentioning a couple of outlets handy for Park Lane Interchange. Across 
Stockton Road in Worcester Street is the Ivy House. The Ivy is a regu-
lar Good Beer Guide entry and has 6 hand pumps with between 3 and 
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6 beers usually on offer including 
beers from Sunderland- based 
Darwin. The Borough on the cor-
ner of Vine Place and Park Lane 
has up to 4 national or regional 
brewers beers on sale. 
Alternatively, you can pick the bus 
up on Fawcett Street and call at 
Sunderland’s first Wetherspoon’s 
outlet, the William Jameson, 
opening at 9 every morning it of-
fers excellent value for money 
breakfasts and a range of cask 
ales at the bargain price of £1.49. 
Join the bus and alight in Cleadon 
village for the first stop on this 
phase, the Cottage Tavern. A 
long, slim traditional village pub 
that usually offers John Smith’s 
Magnet.  
If you are feeling energetic, you 
can walk to the next stop by turn-
ing right along Sunderland Road 
towards South Shields to the New 
Ship. The Ship is a large food ori-
entated pub with a conservatory 
and usually offers guest beers from 
national brewers. Back on the bus 
and alight at South Shields Town 
Hall, look for the distinctive gaslight 
outside the Britannia and turn left 
into Claypath Lane to the last stop, 
the Maltings.  This is a conversion 
of an old dairy and is Jarrow 
Brewery’s flagship pub and home 
of the Westoe brew house. Climb 
the impressive staircase to the first 
floor bar that has the style of a pri-
vate gentleman’s club with wood- 
panelled walls. The full range of 
Jarrow beers are on offer as well 
as guest ales and real cider.  
From the Maltings, you are just a 

short walk away from a good range 
of pubs in Shields town centre offer-
ing a wide range of beers from na-
tional, regional and micro brewers. 

Transport information 
Go North East service 35 runs 
every 15 minutes during the day 
and every 30 minutes in the eve-
ning. A one day Tyne & Wear Go’n 
Save ticket gives unlimited travel for 
£3.70. 
Monday to Saturday daytimes, ser-
vice X35 offers a fast direct service 
between Sunderland and Hetton 
Interchange.  
Timetables are available from 
Nexus travel centres or 
www.simplygo.com. 

Our next branch meeting will be on 
Tuesday 9 January at the Dolly Peel 
in South Shields. 

Branch A G M 
The AGM is the most important 
branch event of the year. This is 
where we decide our policy and di-
rection for the next year, look back 
at what we have done over the last 
year and elect the committee to run 
the branch. This year’s AGM will be 
at the Steamboat, Mill Dam, South 
Shields on Tuesday 30 January. 
All branch members are welcome to 
attend our open meetings and we 
would like to see some new      
faces. So why not come            
along, find out what we get             
up to, even if it is just for a            
chat and a pint. 

http://www.simplygo.com/�
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CAMRA SLAMS GREENE KING FOR KILLING 
OFF BREWING IN KIMBERLEY 

  
The Campaign for Real Ale (CAMRA) has condemned the announcement by Greene King that 
Hardys & Hansons brewery in Nottinghamshire will be closed by the end of the year. 
Despite thousands of Hardys & Hansons drinkers signing a petition to keep the 174-year-old 
brewery in Kimberley, Greene King announced today that brewing will cease by Christmas and 
be moved to Bury St Edmunds. The Kimberley site will be retained, but as little more than a 
distribution centre for Greene King in the midlands and the north. 
CAMRA members in Nottingham have reacted with anger at the news. Andrew Ludlow, of the 
Save Hardys & Hansons Brewery Group said, “Only weeks after acquiring this remarkable 
Victorian brewery, Greene King has ignored calls from beer drinkers across the UK to keep 
brewing in Kimberley. We have not given up and we will continue our campaign until Greene 
King reverses its decision.” 
CAMRA is calling on beer lovers and its 84,000 members to support its campaign to keep the 
brewery open by sending postcards which condemn the closure to Greene King, or by signing its 
petition at www.camra.org.uk. 
Mike Benner, CAMRA’s Chief Executive said, “We regard this as an unnecessary loss. Despite 
a history of brewery closures, Greene King has shown with its acquisition of Belhaven that it 
can integrate other breweries into a growing empire. We urge them to follow this approach with 
the Kimberley Brewery. 
“Britain’s brewing heritage is being slowly eroded by a seemingly endless string of closures 
through consolidation and drinkers across the UK need to join us in opposing this destruction.” 
“We’ll be calling on Greene King to maintain the Hardys & Hansons real ales including the 
bitter. We don’t want to see Hardys & Hansons beers being replaced by Greene King beers in 
the pubs of Nottingham because they are no longer available. Loss of consumer choice is almost 
always the end result of consolidation.” 
“Greene King is a major brewer and promoter of real ale, but it has to listen to real ale drinkers, 
reverse its decision, invest in the Hardys & Hansons brewery and promote genuine Hardys & 
Hansons beers for future generations.” 
Over the last ten years Greene King acquisitions have included the following companies: 
  

• Magic Pub Company 1996: This pub group included the Hungry Horse con-
cept which is now one of the Greene King's pub brands  

  
• Morlands Brewery 1999: Closed the brewery - Ruddles beer brands acquired at 

the same time  
  

• Old English Inns 2001:  The pub estate integrated into the GK pub estate  
  

• Morrel’s Pub Company 2002: Pubs integrated with the GK pub estate  
  

• Laurel Pub Company 2004  
  

• Ridleys Brewery 2005: Brewery closed  
  

• Belhaven Brewery 2005: Brewery still open  

http://www.camra.org.uk/%20/%20http:/www.camra.org.uk/�
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CHRISTMAS CHEER WITH BEER 
The perfect beers to match Christmas dinner. 

Christmas is the best time to indulge in delicious food, and this year the Campaign 
for Real Ale (CAMRA) is recommending the perfect real ale in a bottle to comple-
ment your festive feast. 
Because of the wide range of styles and flavours available, beer is an incredibly ver-
satile drink that can be matched with any dish with much more success than wine. 
There are more than 2,500 different varieties of real ale brewed by more than 600 
breweries, and around 800 are available as real ale in a bottle. 
BREAKFAST: Smoked salmon and scrambled eggs 
TRY: An English style wheat beer 
WHY: The beer will complement the delicate flavour of the fish, but is not too hoppy 
as to overwhelm it. 
RECOMMENDED: Meantime Wheat Grand Cru (Contact brewery for stockists) or 
O’Hanlon’s Double Champion Wheat. (Available at Booths, Thresher and Majestic). 
DINNER: For an Aperitif, try fruit beer such as Meantime Raspberry Grand Cru. 
(Contact brewery for stockists). 
STARTER: Vegetable Soup 
TRY: A pale bitter. 
WHY: The gentle perfume flavours of the beer will complement the taste of the vege-
tables and leave a pleasant hoppy aftertaste. 
RECOMMENDED: Coniston Bluebird Bitter. (Available at Asda, Booths, Co-op, 
Sainsbury’s, Waitrose) 
MAIN COURSE: Turkey 
TRY: Malty Ales 
WHY: The bittersweet malt will bring out the subtler tastes of the turkey without 
overpowering the flavours in the vegetables and trimmings.  
RECOMMENDED: Fuller’s 1845. (Available at Asda, Sainsbury’s, Tesco, 
Waitrose). 
VEGETARIAN: Nut Loaf 
TRY: A Malty Ale suitable for vegetarians 
WHY: The spicy, smoky flavours of the malt will complement the nuttiness of the 
dish. 
RECOMMENDED: Black Isle Organic Scotch Ale (Suitable for vegans. Contact the 
brewery for stockists). 
DESSERT: Christmas Pudding or mince pies. 
TRY: A dark stout or porter 
WHY: The roast coffee and chocolate flavours in dark stout or porter are a 
perfect match with sweet desserts (including the after dinner chocolate 
mint). 
RECOMMENDED: Titanic Stout. (Available at Sainsbury’s). 
As a Digestive try a barley wine such as the 2006 Champion Winter Beer of 
Britain, A over T by Hog’s Back Brewery.(Available at Harrods). 
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Bull Lane 
Has recently added an Irish- style stout to it’s portfolio to celebrate the 

Celtic connection at the Stadium of Light. Sauce of the Niall at 
4.5% generated a significant amount of press interest locally and 
they even had press enquiries from Ireland. Their wheat beer, 
White Bull was runner up in a poll of drinkers at the 
recent Rhythm ‘n’ Brews festival in Darlington. 
 
 

Jarrow 
The Westoe Brew House in the Maltings started production in August and 
the first beer, Westoe Lifeboat Ale at 5.0% was launched on 24 August. 
The first trip out for the beer was at Durham Beer Festival. Away from 
South Tyneside, the beer has been sold as Velva Liquid. 
 
Redburn Brewery 
Of Haydon Bridge has closed following the retirement of the owner. 
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The National Winter Ales Festival 
CAMRA’s showcase for winter ales returns to 

Manchester 
 

The National Winter Ales Festival is organised by the Campaign for Real Ale (CAMRA) to showcase a 
wide range of beer styles, particularly those winter warmers which are so popular with beer drinkers 
during the winter months. With a selection of 200 beers, ciders and perries, drinkers will be able to find 
something which suits their tastes. The Festival is held at New Century Hall, Corporation Street in Man-
chester, close to Manchester Victoria station from the 17th-20th January 2007. 
Winter ales are typically darker, stronger beers that are at their best during the colder months. 
Styles of winter ale include: Stout, Porter, Barley Wine and Old Ale and many are of a higher 
alcohol by volume (ABV) than other beer styles.  
CHAMPION WINTER BEER OF BRITAIN: Thursday 18th January  
Now in its 11th year, the National Winter Ales Festival began as a showcase for winter ales 
because brewers of old ales, stouts and porters could not enter the Champion Beer of Britain 
Competition – held in August when most winter ales are not available. Since then the Festival 
has become a staple in the beer drinkers’ calendar, attracting thousands of visitors. 
Visitors to New Century Hall will be able to choose from more than 200 ales, foreign beers, 
traditional ciders and perries. 
The beer judged to be the best at the festival will be awarded the title of Champion Winter 
Beer of Britain 2007. The competition is sponsored for the first time by Food from Britain and 
the announcement of the category winners and the Champion Winter Beer will be made on 
Thursday 18th January (time to be confirmed).  
TRADE SESSION 
The Trade Session for licensees, breweries and the media is held on Thursday 18th January 
from 1.30pm - 4pm and is sponsored again by WaverleyTBS. Trade tickets can be obtained 
from CAMRA HQ by calling 01727 867201 or email cressida.feiler@camra.org.uk  
THIRD OF PINT GLASSES 
Along with the standard pint and half pint glasses, this year CAMRA is introducing a limited 
number of third pint glasses. This is a perfectly legal size of glass, and was once common in 
British pubs, being known as, amongst other things, a gill or a nip. With a glass of this capacity 
you can drink more modest amounts as some of the beer on offer can be as much as 8.5% 
alcohol by volume. 
ENTERTAINMENT 
DO$CH: Thursday January 18th around 7:30pm 
Formed in 1999 this Sheffield based band has played at many venues in and around the North. 
CURRAGH SONS: Saturday 20th January   
Folk songs old and new. With a pedigree of over twenty years in a variety of different lineups 
the Curragh Sons must be one of the most established folk performers in the business. Over 
this time the band has toured extensively both in this country and in Ireland building up a huge 
fan base. 
OPENING TIMES & PRICES 
Wednesday 17th January 5pm - 10:30pm £3 - NUS, OAP & other concessionary £2 
Thursday 18th January 5pm - 10:30pm £3 
Friday 19th January 12 noon - 5pm £3 Note - no access to downstairs bar 
Friday 19th January 5pm - 10:30pm £4 
Saturday 20th January 12 noon - 10:30pm                                                                             
Tickets available on the door.                                                                                            
CAMRA members £1 off at all times, Season Tickets available from CAMRA HQ. 
Please visit the National Winter Ales Festival website at www.winterales.uku.co.uk 

mailto:cressida.feiler@camra.org.uk�
http://www.winterales.uku.co.uk�
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Three men died on Christmas Eve and were met by Saint  
Peter at the pearly gates. 

"In honour of this holy season," Saint Peter said, "you must each produce 
something that symbolises Christmas to get into heaven." The first man     
fumbled through his pockets and pulled out a 
lighter. He flicked it on. "It represents a can-
dle," he said. "You may pass through the 
pearly gates," Saint Peter said. 
The second man reached into his pocket 
and pulled out a set of keys. He shook them 
and said, "They're bells." Saint Peter said, 
"you may pass through the pearly gates." 
The third man started searching desper-
ately through his pockets and finally 
pulled out apair of women's knickers. St. Peter looked at the man with a 
raised eyebrow and asked, "And just what part of Christmas do those sym-
bolise?" The man replied, "They're Carol's." 



13 

 

The Monument in Old Penshaw 
Village 

The Dolly Peel on Commercial  
Road South Shields 

The Steamboat Mill Dam 

The Trimmers Arms on Com-
mercial Road South Shields 

Why not visit some of our pubs in Tyne 
and Wear 
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Pub News 
The Steamboat(Mill Dam) has recently added a fifth handpull to the bar 
and now sells Black Sheep Bitter, Bombardier and Deuchars IPA regularly 
and two changing ales from punch Taverns guest list on the other two hand-
pulls. 
The Beacon(Law Top) sadly no longer sells real ale and has no plans to re-
stock it in the immediate future. 

The Golden Lion Jarrow 
Locally known as Johnnies after a for-
mer owner one Johnny Ingle this is a 
locals bar selling one real Ale, Courage 
Directors, the interior is one room with 
a horseshoe shaped bar with a pool 
table on one side of the U and regular 
Karaoke nights held in the other leg. 
Upstairs is a function room normally 
only open for parties. 

The Wouldhave South Shields 
Named after William Wouldhave a local 
man and inventor of the lifeboat this is a 
Wetherspoons pub with their typical layout 
and décor, the ground floor is one huge 
room with the bar running along one wall, 
another room upstairs has no bar. The sta-
dard selection of meals are available and the 
pub is close to the town centre 
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Who  are CAMRA? 
CAMRA has been called ‘Europe’s most successful 
consumer organisation’ - but still needs your help. 
We’re a not-for-profit body run locally and nation-
ally by elected unpaid volunteers. CAMRA is com-
pletely independent of any commercial interest, and 
relies totally on people like you for funds and sup-
port. Help us stand up for the rights and choice of 
ordinary drinkers. 

CAMRA Members enjoy the following benefits: 

What’s Brewing                                                                                                                     
Lively and informative monthly newspaper packed full of the latest news and features on 

beer and pubs. 
Member’s Handbook 

Information-packed Member’s Handbook which tells you all about how CAMRA works, 
our campaigns, what is real beer and how to be a good member! 

Product Discounts 
Discounts on many products, including CAMRA’s best-selling, annual Good Beer Guide.                                                                    

Up-to date information 
Information about new beers and breweries, take-overs, closures and campaigns via 

What’s Brewing.  
Festival Notice & Discounts                                                                                                           

Advance notice of beer festivals around the country, and discounted admission. 
Branch Social Activities                                                                                                                    

Participate in branch activities such as socials, beer festivals and brewery visits! 
Great British Beer Festival                                                                                                                 

Play a part in CAMRA’s Great British Beer Festival, the country’s biggest beer extrava-
ganza.                                                                                                                                 

APPLICATION FORM IS ON THE BACK PAGE 

Thank You For Having Us 

We would like to thank the following for hosting our monthly 
branch meetings: 
King’s Arms, Sunderland 
Alum Ale House, South Shields 
Robin Hood, Jarrow 
Clarendon, Sunderland 

 
As usual, thanks to the Mid Boldon Club for putting up with our 

monthly committee meetings. 
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Application for CAMRA Membership by 
cheque or credit card  

(Full & Concessionary/Joint British Isles/EU)  
I/We wish to join the Campaign for Real Ale limited and agree to abide by 
the Memorandum and Articles of Association of the campaign.  
Title…..    Surname………………………………..  
Forename (s) ……………………………………  DOB …………... 
Partners Name……………….………………….. DOB ……………  
Address………………………………………………………….  
…………………………………………………………………..                
Post Code……………...  Telephone Number (s)………………….  
E-mail address ………………………………………………….  
Type of membership: (Please circle as appropriate)  
1. British Isles /EU full membership      £20(DD) 22(Non DD)  
2. British Isles / EU Joint membership     £25(DD) 27(Non DD)  
3. British Isles / Concessionary membership*  £11(DD) 13(Non DD)  
4. British Isles / Concessionary Joint membership* £14(DD) 16(Non DD)  
If appropriate, please indicate the reason for concessionary membership 
(Please tick as appropriate) Note: *For concessionary joint membership both 
members must be eligible for that category e.g. both retired. (Please circle)  
1. Disabled        2. Retired        3. Under 26        4. Unemployed  
Paying by Credit Card  
If you would like to join CAMRA by credit card then please com-
plete the following:  
Please charge my Access / Mastercard / Visa / Delta / Switch  
Number: ……………………………………....  
Name on card: ………………………………..  
Expiry Date: …………………………………..  
Issue Number for Switch Cards ………………  
Signed ………………………………………..  

If you are joining CAMRA by Direct Debit then please remember to  
enclose the signed Direct Debit Mandate.  

Please post all of the relevant documentation to: The Membership 
Secretary, CAMRA, 230 Hatfield Rd, St Albans, Herts, AL1 4LW  
Tel: (01727) 8867201, e-mail: camra@camra.org.uk  
* Both members must be eligible to receive concessionary membership and in the 
same concessionary category to apply for Joint Concessionary membership. i.e. both 
members have to be under 26 or both members have to be over 60.  
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